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Persuasive Writing
It is possible to give too much information in persuasive writing. One of the reasons why most writers will do this is the scarcity mindset. If one has a feeling that this is the only opportunity they have to prove their point to a certain audience, they will tend to cram as much information as they can into their minds. This can be compared to a situation where someone enters a restaurant, and the chef pushes 5 pounds of food down their throat because they were going to only be at the restaurant for 10 minutes. A better way of thinking about any presentation is to take as an introduction and a new beginning with one's audience (Jones & Kelly, 2018).
The next reason why giving out too much information is possible is because writers fail to tell a story. According to Persson (2018), writers should always look at themselves as storytellers rather than presenters. While presenters' objective is to deliver information, storytellers engage their audience and inspire them. Writers should share their information in a more narrative way. Instead of using more words to explain a certain event, use a personal story relevant to the topic.
Most writers also find themselves sharing too much information because they focus on benefits and not features. They waste a lot of time sharing details instead of telling their audience how those details affect the business (Bawden& Robinson, 2018). Writers should ask themselves how these details affect their audience, how their audience benefits from the details, and what people can learn from them.
Lastly, most writers give out more information because they keep on thinking of more information as more but this is not true. Most often less is really more in communication. As a writer, always have it in your mind that your primary role is to give your audience as much value as possible (Persson, 2018).
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